
 
 
 
 
 
 
 
 
 
 
 
 
 

Course Descriptions 
 

Courses Offered for Graduate Credit in 
 

FALL 2018 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Department of Communication 
 
 
 
 
 



 2

A WORD OF INTRODUCTION 
 
This brochure has been prepared as an aid to graduate students and advisers.  Course descriptions have 
been provided by instructors in response to a request for brief descriptions of graduate (500-level) and 
advanced undergraduate/graduate (400-level) courses they will offer in Fall 2018.  
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CMN 412, Sec. JLG:  “Advanced Organizational Communication,” Prof. Lammers 
 

4 hours 
11:00-12:20 TR 
1066 Lincoln Hall 
CRN 55627 
 

This course focuses on macro-organizational communication issues. As such it consists of a study of 
organizations as units of analysis rather than individuals as units of analysis. For example, we might 
want to know why fast food organizations appear to use similar communication strategies, or why 
health care organizations are using fast food communication strategies. Each of these questions 
considers organizations rather than persons as units or foci of analysis. The questions we ask, the 
processes we study, and the answers we seek are therefore importantly different at this perspective or 
level. We now move from questions about human communication in organizations (micro-
organizational behavior) to questions about the communication of organizations (macro-organizational 
communication).   
 

The goal of the course this term is to explore theories (that is, explanations) and issues of such macro-
organizational behavior. Most work in organizational communication has been an extension of 
interpersonal communication, and it remains dominated by an intra-organizational (rather than inter-
organizational) focus. One of the possibilities for expanding the field of communication and increasing 
the strength of its explanations about human experience is in the area of inter-organizational relations. 
The experiences of individuals and their opportunities for efficacious communication, or for 
organizational efficiency and efficacy, can be understood as function of macro-organizational 
variables.  
 

Several areas will be explored during the course.  
 

I.  Macro Organizational theories: implicit communication  
As our introductory and foundational unit, we begin with a view of the organization as a unit of 
analysis. In this unit we also examine macro theories of organization and their implications for 
communication.  

 

II.  Interorganizational relations: organizations communicate with each other.  
Once human behavior and communication becomes built-up into the patterns we call complex 
organizations, we need to examine the arrangements and connections among multiple 
organizations.  

 

III. Organizational strategy: leaders and management chooses paths for an entire organization. 
Strategy refers to an overarching plan by which an organization seeks to achieve its long-term 
goals. It involves both internal and external assessments.  

 

IV. Organizational culture: The symbol life of an organization develops both within and through the 
permeable boundaries of organizations.  

 

V. Organizational ethics from a macro perspective.  Ethics commonly refers to systems of values 
about moral behavior of individuals.  But a macro perspective suggests that the systems are 
maintained by widely shared and enforced norms, rules, and regulations. 
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CMN 413, “Advanced Small Group Communication,” Prof. Poole 
 
 

4 hours 
12:30-1:50 TR 
4053 Lincoln Hall 
CRN 53509 
 
 
This course engages students in advanced study of theory, research, techniques, and training methods 
in group communication and collaboration.  The course will cover theory and empirical research 
findings concerning communication processes in face-to-face and virtual groups/teams and how 
communication contributes to and may detract from group effectiveness.  Applications of theories and 
research and methods for improving group processes and engaging in collaboration will be covered 
throughout the course.  A major paper and participation in a collaborative project will be required.  We 
will try to set up one hour per week when graduate students can meet together with me to discuss 
higher order issues. 
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CMN 429, 1G: “Race and the Mass Media,” Prof. Dixon 
 

4 hours 
12:30-1:50 TR 
1064 Lincoln Hall 
CRN 53528 
 
 
This course presents an overview of racial stereotypes in the mass media and the effect that mass 
media, such as stereotypical imagery, has on viewers. We will discuss the structural and social origins 
of stereotypic media from multiple perspectives. However, the majority of the course will focus on 
published scholarship that systematically assesses the content and effects of racial representations from 
a social scientific perspective. Intersections between race, ethnicity, class, and gender will also be 
explored. 
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CMN 462, GR: “Interpersonal Health Communication,” Prof. Thompson 
 

4 hours 
9:30-10:50 TR 
311 Greg Hall 
CRN 54004 
 
 
Examines the role of communication in the management of mental and physical health. Focuses on 
topics such as communication and illness identity, health and interpersonal relationships, health care 
provider-patient interactions, impacts of technology on health communication, and health education 
and prevention efforts. 
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CMN 463, Sec. JLG: “Organizational Health Communication,” Prof. Lammers 
 

 
4 hours 
12:30-1:50 TR 
1065 Lincoln Hall 
CRN 55636 
 
 
This course focuses on the organizational aspects of health communication, a frequently overlooked 
but increasingly important dimension of communication in the delivery of medical services.  The 
course considers four aspects of organized communication and health:  
1) background on financing and the system and organization of personal medical services in the United 
States; 2) the organizations involved in providing personal medical services in the United States and 
their interrelationships; 3) learning about the U.S. system through international comparisons; and 4) 
communication between organizations and the public on health issues.  The general purpose of the 
course is to place patient provider communication in the context of organizational issues developing in 
American health care.  Although there are no prerequisites for graduate or undergraduate students to 
enroll in the course, previous course work in health communication and organizational communication 
would be helpful. 
 
The course will be taught through a combination of readings, lectures, discussions, and (possibly) 
guest presentations.  Students' learning in this course is evaluated by means of four examinations (each 
worth 25% of the total grade).  Exams will consist of multiple choice and short answer questions and 
will be supported with study guides.  
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CMN 467, Sec. CBG: “Communication & Health Equity,” Prof. Bigman-Galimore 
 
 

4 hours 
12:30-1:50 TR 
145 Armory 
CRN 66752 
 
 
This course will explore the role that communication plays as both a potential contributor to existing 
health inequalities and a means of helping to reduce them. The class will draw on (1) theories and 
research from communication, public health, and related social science disciplines and (2) illustrative 
policy and media examples that address key topics, such as communication inequalities, the digital 
divide, social determinants of health, and health disparities. 
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CMN 496, Sec. JYG: “Political Campaign Analysis,” Prof. Yang 

 
 
4 hours 
9:30-10:50 TR 
4053 Lincoln Hall 
CRN 53546 
 
 
In this course, we will focus on the theory, science, and practice of political campaigns. We will start 
reviewing the key concepts and methods utilized in political campaigns and cover classic media effects 
theories and political marketing concepts that are essential to understand political campaigns. We will 
particularly focus on how campaigns have changed with the advancement of Internet technology, 
social media, and computational tools. This course also covers the challenges in modern political 
campaigns caused by misinformation, fake news, political bots, and political astroturfing. With 
incorporation of the ongoing US Midterm Elections into discussion, the course will seek to prepare 
you to make sense of not only today’s political campaigns, but also those yet to come. 
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CMN 496, Sec. MKG: “Communication and Culture,” Prof. Koven 

 
 
4 hours 
3:30-4:50 TR 
1064 Lincoln Hall 
CRN 53554 
 
 
In this course, we will study theories and methods for identifying culture in everyday talk. We will 
address cultural variability in ways of speaking, in negotiating interactions, and in displaying identities 
(gender, ethnic, national, class, generational, and so forth). How do people make their connections to 
multiple communities relevant in interaction? An important focus of the course will be the study of 
cultural dimensions of interaction in an era of "globalization," in which people participate in multiple 
groups with fluid boundaries.   
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CMN 496, Sec. SJG: “Digital Humanitarianism,” Prof. Jackson 
 
 
4 hours 
2:00-3:20 TR 
4053 Lincoln Hall 
CRN 53539 
 
 
New communication technologies offer new possibilities for participation in disaster relief, human 
rights monitoring, and many other humanitarian causes. This course considers the technical and ethical 
complexities that arise from these forms of participation, approaching digital humanitarianism at both 
a practical and theoretical level. 
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CMN 496, Sec. JMG: “12 Speeches That Made America,” Prof. Murphy 
 
 
4 hours 
1:00-1:50 MWF 
217 Greg Hall 
CRN 53567 
 
 
This course examines famous American speeches that not only changed national policies, but also the 
nation itself. Communication often creates identities. That is true for the nation as well as for 
individuals. This class explores the ways that public speech has shaped American identities over the 
centuries. 
 



 13

CMN 529, Sec. 1: “Social Support,” Prof. Guntzviller 
 
 
4 hours 
2:00-4:50 W 
4007 Lincoln Hall 
CRN 53576 
 
 
This graduate seminar will explore social support (the emotional and instrumental assistance people 
receive from friends, family, coworkers, and others). We will examine social support research and 
theory from a communication perspective, while also providing a brief overview of other perspectives 
(e.g., psychology, sociology). This seminar focuses on identifying and understanding how supportive 
communication contributes to psychological, physical, health, and social outcomes. We will consider 
both how support is communicated and how people develop a sense of being supported. We will 
discuss theoretical perspectives on the content of supportive messages (e.g., what makes a “good” 
supportive message?), the structure of supportive interactions, and the properties of supportive 
relationships. Along with theoretical and empirical readings, we will look at a transcribed set of social 
support conversations between two college students. We will use these for examples, understanding 
operationalization of supportive communication concepts in research (e.g., coding schemes), and 
implementation of theory. 
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CMN 529, Sec. 4: “Constitutive Perspectives,” Prof. Poole 
 
 
4 hours 
2:00-4:50 M 
4007 Lincoln Hall 
CRN 53580 
 
 
This course focuses on theory and research on the constitution of individuals, groups, and 
organizations through communication.  Theoretical perspectives covered in this class include 
negotiated order, structuration theories, and theories of the communicative constitution of 
organizations (CCO).  The emphasis will be on original source materials and the class will consider 
both theory and the implications of theory for empirical approaches. 
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CMN 529, Sec. 5: “Persuasion,” Prof. Quick 
 
 
4 hours 
2:00-4:50 R 
4103 Lincoln Hall 
CRN 53578 
 
 
This graduate seminar will explore the various theoretical frameworks used by communication 
researchers across a range of contexts. Theories placing an emphasis on how messages impact the 
persuasion process will be reviewed. Moreover, theories that address how individuals cognitively and 
emotionally process these messages will be examined. By the end of the semester, students will have a 
greater understanding of numerous persuasion theories as well as how to apply these frameworks into 
their own studies of persuasion. 
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CMN 538, Sec. 1: “Rhetoric of Recognition,” Prof. Cisneros 
 
 
4 hours 
2:00-4:50 T 
4007 Lincoln Hall 
CRN 53581 
 
 
This course will examine three dominant rhetorics of recognition: citizenship, rights, and notions of 
shared humanity. Rather than providing a comprehensive study of each of these three key terms (a task 
impossible to do in one semester), the course will approach them as discourses through which claims 
are made for social and political acknowledgment, respect, and/or membership. In other words, our 
goal will be to study origins, effects, and expressions of citizenship, rights, and humanity as languages 
used to demand recognition in US and (to a lesser degree) international political culture.  
  
The course will be split into four units. The first part of the course explores the idea of recognition 
itself. We’ll read works that theorize and challenge the idea of recognition as a key word or ideograph 
of contemporary politics, and we’ll study some germinal debates about the politics of recognition. 
Some of those whose work we may read in this unit include Hegel, Fanon, Nancy Fraser, Axel 
Honneth, Charles Taylor, and Kelly Oliver. Each of the ensuing three units will consider citizenship, 
rights, and humanism, respectively, as rhetorics of recognition (i.e., demands for acknowledgment, 
respect, and/or membership). After some introductory readings that explore the origins and contours of 
these as rhetorics of recognition, each of the units will focus on 1-2 book-length explorations of them 
and their pitfalls and possibilities, which may include works by Isaac West, Karma Chavez, Amy 
Brandzel, Naomi Paik, Wendy Hesford, Lisa Cacho, Glen Coulthard, Frank Wilderson, and Diane 
Davis.  
  
This course is appropriate for graduate students in Communication/Rhetoric, Media, English, or other 
allied disciplines. No previous background in these issues is required. Assignments may include a 
series of short reading reflections, class leadership, and a seminar paper. 
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CMN 550, “Introduction to Graduate Studies,” Prof. Murphy 
 
 

1 hour 
2:00-2:50 F 
4103 Lincoln Hall 
CRN 63275 
 
 
This course serves as a launching pad for graduate-level study by orienting new master's and Ph.D. 
students to the discipline of Communication and to the various departmental research areas. Readings, 
assignments, and discussions prepare incoming graduate students for the department's expectations for 
writing, research, professional and ethical conduct, and disciplinary participation. Topics typically 
include an orientation to research (including research ethics/IRB and an introduction to the campus's 
vast library system), academic writing, and professional conduct. Students also receive advice on 
choosing areas of research, identifying a suitable graduate advisor, time management, and career 
planning.  
 



 18

CMN 574, Sec. 1: “Communication Research Methods,” Prof. Caughlin 
 
 
4 hours 
11:00-12:20 TR 
4007 Lincoln Hall 
CRN 54291 
 
 
The primary goal of the course is solid understanding of the logic of social science. More than one-
third of class time will be spent concentrating on the process of defining research problems, the logic 
of research design and underlying research issues. The remainder of the course will examine a limited 
number of techniques – for measurement, for design and sampling, and for analysis of data. Students 
who successfully complete this course can (1) understand and be able to use the concepts and 
vocabulary of communication research, (2) critically evaluate communication research, and (3) 
develop the skills necessary to conduct communication research using quantitative and qualitative 
methods.   
 
 


